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INSANLIK TARIHI
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SON 20 YIL ICINDE
URETILEN BILGI,
SON 5000 YIL
ICINDE URETILEN
BILGININ
TOPLAMINDAN
BILE DAHA FAZLA
HALE GELDI.
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Amerika'da ki New York Times
gazetesinin hafta sonu versiyonu
icindeki bilgiter, 1/. ylzyllda yasayan
bir Kkisinin, ttim hayati boyunca
beyninde tuttugu ve 6grendigl bilgl

miktarindan bile fazla.
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Bir yil iginde Uretilen tum bilim
yazilarni, bir kisinin. okuyabilmesi icin,
bu kisinin 460 yilinin her saniyesini bu
yazilar ckumaya adamasi gerekiyor.
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"~ Her giin Intemet'e, 15 milyon yeni belge

ekleniyor ve o herkesin, her tirlll }
= Wwebsitesini bulacagina inandigr Google, -
| web igindekl bdtln bilgilerin yalnizea
' 500'de Tini sizlere sunabiliyor. Gerl kalan
kisma ‘karanlik web" adi veriliyor.
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JAN

I3 GLOBAL DIGITAL SNAPSHOT

A SNAPSHOT OF THE WORLD'S KEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIAACCOUNTS MOBILE USERS SOCIAL ACCOUNTS

we
GFC CII’C are

social social social

7.210 3.010 2.078 3.649 1.685

BILLION BILLION BILLION BILLION BILLION

URBANISATION: 563%  PENETRATION: 42%  PENETRATION: 29%  PENETRATION: 51%  PENETRATION: 23%

social

We Are Social - Sources: Wikipedia; InternetlLiveStats, InternetWorldStats; Facebook, Tencent, VKontakts, Livelnternet; GSMA Intelligence @wearesocialsg * 6
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I SHARE OF WEB TRAFFIC BY DEVICE

BASED ON EACH DEVICE'S SHARE OF TOTAL WEB PAGES SERVED

SHARE OF WEB SHARE OF WEB SHARE OF WEB SHARE OF WEB
PAGE VIEWS: PAGE VIEWS: PAGE VIEWS: PAGE VIEWS:
LAPTOPS & DESKTOPS MOBILE PHONES TABLETS OTHER DEVICES

we
are,

we we
are. are.
social social social

YA 31% 7% 0.1%

YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR:
-13% +39% +17% +18%

We Are Social - Source: StatCounter, Q12015 @wearesocialsg « 19



GLOBAL SOCIAL MEDIA USAGE



JAN

-l SOCIAL MEDIA USE

BASED ON THE MONTHLY ACTIVE USER NUMBERS REPORTED BY EACH COUNTRY'S MOST ACTIVE PLATFORM

TOTAL NUMBER ACTIVE SOCIAL ACCOUNTS TOTAL NUMBER OF ACTIVE MOBILE SOCIAL
OF ACTIVE SOCIAL AS A PERCENTAGE OF SOCIAL ACCOUNTS ACCOUNTS AS A PERCENTAGE
MEDIA ACCOUNTS THE TOTAL POPULATION ACCESSING VIA MOBILE OF THE TOTAL POPULATION

V' we

we we
are. are. are.
social social social

2.08B 29% 1.69B 23%

Ve Are Social - Sources: Facebook Q1 2015; Tencent Q4 201Y4; VKontakte Q3 2014 & QY4 2014, Livelnternet.ru Q1 2015. Wikipedia for population data. @wearesocialsg + 2
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SOCIAL MEDIA USE
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ACTIVE ACCOUNTS ON THE TOP SOCIAL NETWORK IN EACH COUNTRY, COMPARED TO POPULATION
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@wearesocialsg + 27

We Are Soclal + Sources: Facebook Q1 2015; Tencent Q4 2014; VKontakte Q3 2014 & Q4 2014. Wikipedia for population data.
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X1 ACTIVE USERS BY SOCIAL PLATFORM

MOST RECENTLY PUBLISHED MONTHLY ACTIVE USER ACCOUNTS BY PLATFORM, IN MILLIONS

FACEBOOK

QQ
QZONE

WHATSAPP

FACEBOOK
MESSENGER

WECHAT
GOOGLE+
SKYPE
INSTAGRAM
TWITTER
TUMBLR
VIBER
BAIDU TIEBA
LINE

B sociaL NETWORK
SINA WEIBO

pa—)

57 | MESSENGER / CHAT APP / VOIP
VKONTAKTE

SNAPCHAT

We Are Social - Sources: We Are Social analysis of Facebook data, Q1 2015; latest company statements, correct as at 17 January 2016 @wearesocialsg + 28



TIME SPENT ON SOCIAL MEDIA

AVERAGE NUMBER OF HOURS THAT SOCIAL MEDIA USERS SPEND USING SOCIAL MEDIA EACH DAY
NOTE THAT AVERAGE TIMES ARE BASED SOLELY ON PEOPLE WHO USE SOCIAL MEDIA, AND DO NOT FACTOR NON-USERS

3 = 2 9 3 %
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Wa Ara Saclal - Saurce: CloabhalWablinday Ok 2014 Bazad an a survet of intarnat nears aced 146-4k Avaraass hazsad solalis an naonle whe uea sacial media Gwaaracsaclalesa « 20
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MOBILE SOCIAL

ACTIVE ACCOUNTS ON THE TOP SOCIAL NETWORK IN EACH COUNTRY ACCESSING VIA MOBILE, COMPARED TO POPULATION
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GLOBAL AVERAGE

We Are Soclal - Sources: Facebook Q1 2015; Tencent Q4 2014; VKontakte Q3 2014 & Q4 2014, Wikipedia for population data. @wearesocialsg + 32



GLOBAL MOBILE PHONE USAGE

We Are Social @wearesocialsg * 3.
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i1 MOBILE’S SHARE OF WEB TRAFFIC

PERCENTAGE OF ALL GLOBAL WEB PAGES SERVED TO MOBILE PHONES

28.9%
17.0%
0.7%
= s

2009 2010 2011 2012 2013 2014 2015

We Are Soclal + Source: StatCounter, O1 2015 @wearesocialsa « &1
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i@ PLATFORMS’ SHARE OF MOBILE WEB

BASED ON EACH PLATFORM'S SHARE OF TOTAL GLOBAL MOBILE WEB PAGE REQUESTS

PERCENTAGE OF GLOBAL PERCENTAGE OF GLOBAL MOBILE PERCENTAGE OF GLOBAL MOBILE
MOBILE WEB PAGE REQUESTS WEB PAGE REQUESTS FROM WEB PAGE REQUESTS FROM
FROM APPLE SAFARI BROWSERS ANDROID WEBKIT BROWSERS OTHER PLATFORM BROWSERS

38.9% 30.9% 30.2%

We Are Soclal - Source: Akamai State of the Internet Report, Q3 2014 @wearesocialsg + 42
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TURKEY

@wearesocialsg + 31!



DIGITAL IN TURKEY C

A SNAPSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNTS CONNECTIONS SOCIAL ACCOUNTS

y we
are.
social

we
are.
social

76.7 37.7 0.0 696 32.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 72% PENETRATION: 49% PENETRATION: 52% vs. POPULATION: 91% PENETRATION: 42%

are.

are.
social

social
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38 ANNUAL GROWTH

GROWTH TRENDS FOR THE COUNTRY"S KEY DIGITAL STATISTICAL INDICATORS

Cx

GROWTH IN THE GROWTH IN THE GROWTH IN THE GROWTH IN THE NUMBER
NUMBER OF ACTIVE NUMBER OF ACTIVE NUMBER OF MOBILE OF ACTIVE MOBILE
INTERNET USERS SOCIAL MEDIA ACCOUNTS SUBSCRIPTIONS SOCIAL ACCOUNTS

we
are.
social

we
are.
social

we
are.
social

+5% +11% +2% +14%

SINCE JAN 2014 SINCE JAN 2014 SINCE JAN 2014 *SINCE JUL 2014

We Are Social - Sources: InternetliveStats, InternetWorldStats; Facebook, Tencent, VKontakte; GSMA Intelligence; We Are Social research & analysis

@wearesocialsg + 316



TIME SPENT WITH MEDIA C-

SURVEY-BASED DATA: FIGURES REPRESENT USERS' OWN CLAIMED / REPORTED ACTIVITY
NOTE THAT AVERAGE TIMES ARE BASED SOLELY ON PEOPLE WHO USE EACH MEDIUM, AND DO NOT FACTOR NON-USERS

AVERAGE DAILY USE AVERAGE DAILY USE AVERAGE DAILY USE AVERAGE DAILY
OF THE INTERNET OF THE INTERNET VIA A OF SOCIAL MEDIA TELEVISION VIEWING
VIA A PC OR TABLET MOBILE PHONE (MOBILE VIA ANY DEVICE TIME (INTERNET USERS

(INTERNET USERS) INTERNET USERS) (SOCIAL MEDIA USERS) WHO WATCH 1V)
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INTERNET USE C

BASED ON REPORTED ACTIVE INTERNET USER DATA, AND USER-CLAIMED MOBILE INTERNET USE

TOTAL NUMBER INTERNET USERS AS A TOTAL NUMBER MOBILE INTERNET USERS AS
OF ACTIVE PERCENTAGE OF THE OF ACTIVE MOBILE A PERCENTAGE OF THE
INTERNET USERS TOTAL POPULATION INTERNET USERS TOTAL POPULATION

we
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are.
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37.7M L9% 31.7M 41%
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118 SHARE OF WEB TRAFFIC C+

BASED ON EACH DEVICE'S SHARE OF THE TOTAL WEB PAGES SERVED TO WEB BROWSERS

SHARE OF WEB SHARE OF WEB SHARE OF WEB SHARE OF WEB
PAGE VIEWS: PAGE VIEWS: PAGE VIEWS: PAGE VIEWS:
LAPTOPS & DESKTOPS MOBILE PHONES TABLETS OTHER DEVICES

we we
are. are.
social social

68% 28% L% ~0%

YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR:
-15% +62% +37% +100%
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Il SOCIAL MEDIA USE Cx

BASED ON MONTHLY ACTIVE USER NUMBERS REPORTED BY THE COUNTRY'S MOST ACTIVE PLATFORM

TOTAL NUMBER ACTIVE SOCIAL ACCOUNTS TOTAL NUMBER OF ACTIVE MOBILE SOCIAL
OF ACTIVE SOCIAL AS A PERCENTAGE OF SOCIAL ACCOUNTS ACCOUNTS AS A PERCENTAGE
MEDIA ACCOUNTS THE TOTAL POPULATION ACCESSING VIA MOBILE OF THE TOTAL POPULATION

we
are.
social

we
are.
social

4+0.0M 52% 32.0M 42%
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13-l TOP ACTIVE SOCIAL PLATFORMS (=

SURVEY-BASED DATA: FIGURES REPRESENT USERS' OWN CLAIMED / REPORTED ACTIVITY

FACEBOOK

WHATSAPP

FACEBOOK
MESSENGER

2
2

GOOGLE+ 14%

SKYPE

INSTAGRAM 12%

o
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LINKEDIN

PINTEREST 7% B sociaNeTWORK

| MESSENGER / CHAT APP / VOIP
VIBER




MOBILE ACTIVITIES C+

SURVEY-BASED DATA: FIGURES REPRESENT USERS’ OWN CLAIMED / REPORTED ACTIVITY

PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE
POPULATION USING POPULATION WATCHING  POPULATION PLAYING POPULATION USING MOBILE OF THE POPULATION
SOCIAL MEDIA APPS VIDEOS ON MOBILE GAMES ON MOBILE ~ LOCATION-BASED SEARCH USING MOBILE BANKING

we
are,
social

we
are.,
social

24% 28% 22% 22% 25%



